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Comparison and Prospect of Domestic and Foreign Tourism Public Service

YIN Peng, DUAN Peili

(Business School, Ludong University, Yantai 264039, China)

Abstract; Tourism public service is the inherent requirement of efficient operation of tourism activities,
and transformation and upgrading of tourism industry. Based on the “web of science core collection” database
and the “CNKI” database, this paper makes a comparative analysis of the domestic and foreign research re-
sults of tourism public service. The results are as follows. The foreign research of tourism public service starts
early, and the total number of published papers has increased year by year. Sustainability, Journal of Sustain-
able Tourism and Ocean Coastal Management are the main literature source journals, and its content includes
four aspects: tourist service satisfaction evaluation, tourism public transport service, tourism public informa-
tion service and tourism safety assurance service. The domestic research of tourism public service starts late,
and the number of published papers has shown an increase in fluctuation. Tourism Tribune is the main litera-
ture source journal, and its content concerns four aspects of tourism public service: connotation definition,
system construction, supply mechanism and quality analysis.

Key words: domestic and foreign; research of tourism public service; comparison; prospect
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